Type 2

New Video Type 2 Ads (Alternative Style / UGC / Dynamic Cuts)

[bookmark: _GoBack]
Ad 1 – Storytelling (UGC-style)
Opening: Real person selfie-style: “I almost gave up on my audition…”
Body: Quick cuts of struggle → discovery → success.
CTA: “Don’t waste another year—this system works.”
Tone: Personal, authentic, testimonial-driven.


Ad 2 – Hook, Authority, Value, Executive (Dynamic)
Opening: Fast text flash: “STOP failing auditions!”
Authority: Visual of executive/coach or authoritative voiceover.
Value: Overlay text with benefits: “Step-by-step system • Insider tips • Proven results.”
Executive: End with executive voiceover: “We built this system for trainees like you. Apply now.”
Tone: Energetic, authoritative, high-credibility.


Ad 3 – USP (High-contrast, Fast Cut)
Opening: “Why THIS training beats everything else…”
Body: Feature 3 quick differentiators (exclusive framework, insider access, proven success).
Format: Bold on-screen text, quick transitions, dynamic background.
CTA: “Only one system stands above. Join today.”
Tone: Bold, edgy, assertive.
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